Alexander Suprun, MSc.

Digital Marketing Expert/Consultant

4149 Boul Saint-Jean, Dollard-des-Ormeaux,

QC H9G 3C7, Canada

Tel.: +1-514-8337722

Email: alex@clondikeppc.online

Skype: clondikeppc

Linkedin: http://www.linkedin.com/in/suprunalexander

DIGITAL MARKETING SERVICE SUCCESS PORTFOLIO

Since 1997 | have been serving both national/international startups and world-class brands, while personally
managing a wide variety of 3K - 500K monthly account budgets.

MILESTONES & ACHIEVEMENTS

2000 - founded SEM Department for Tradal Inc. (Casino On Net, Empire Poker gaming brands)

2001 - developed the first fully automated PPC Management solution for Overture.com and Miva.com

2002 — my PPC projects resulted in 500% revenue quarterly growth and helped Empire Online become
listed on the London Stock Exchange, raising $790 Min. in shares

2003 - pioneered effective content (display) network campaigns management on Google Adwords for a
number of high-level PPC accounts, reaching 100% monthly account growth for laser esthetic equipment
manufacturer and Nutracore diet supplements

2005 — generated 1000% Google Adwords ROI totalling $5 MIn net revenue over the first 6 months for
Crystal Palace Gaming

2008 - increased number of leads 10 times (to over 80 leads a day) while decreasing Cost Per Acquisition
six times for the luxury yacht charter company CSO Yachts and the luxury online auction Millionaires Bay:
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montrealbc@gmail.com | 2 New Features! | Help | Contact Us | Sign Out
Customer ID: 549-568-9935

Active Campaigas
4 Oniine: 0

All Online Campaigns v Summar »

(BactOme arge [v] Fe01.2008 - Mor31.2008 [ Apolysnge |

Cost v

2108 21200 22408 3708 V1908 33108
Compare to anothes metnc
Feb 1, 2003 - Mar 31, 2008

Chcks 15929
Impressions 49,717,462
CTR  0.03%

Mg CPC  Can$0.13
A9 CPM Can$0.04
TetaiCost  Can$2,143.64
ConversionRate  57.98%
Costper Comersion  Can$0.23
Total Conversions 9,236
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promo@millionairesbay.com | New Festyres | Halp | Contact Us | Sign O
Customer 1D. 622-336-0088

Campoign Perdormance
All Online Campaigns v Summan .«
Compate Date Ranges: ~ = 1 Jan 2008 - 31 Mar 2008
= 1Apr2008  -205Jun2008 | Aeelyrenges |
Cost »

- 1R 2008 - 010002008

- 26.Jun. 2008 = 31.Mer2008 Difference

Chicks 113,167 6,586 1=
Impressions 205,019,520 801,891 256=

CTR  0.06% 0.82% -92.7%

A9 CPC  £0.09 £0.38 - 76.3%

A0 CPM £0,05 £3.09 - 98.4%
TotalCost  £10,622.67 £2419.15 « 328.4%
Conversion Rate  0.26% 0.21% -3.7%
Costper Conversion  £36.63 [RRINLS - 13.4%
Total Conversions 290 12 16=

2010 - achieved 90% monthly ROI growth for N-able Technologies by implementing advanced Display
Network and Remarketing PPC strategies
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All online campaigns Yesterday

Nov 9, 2010
| Messages Q Opportunities (1)
Opportunities
Q Increase traffic with new keywords (15572) View | Dismiss
Adgroups  Settings Ads Keywords Networks Audiences ||
Al enabled campaigns v | Segment v Fiter v Colmns | v 8, || searen |
5 . View Change History
I Conv. (1-per-click) (Nov 9, 2010 - Nov 9. 2010)
I Conv. (1-per-click) (Nov 7, 2010 - Nov 7, 2010

234 2010 Nov 9, 2010
+ New campaign |
[] ® Campaign Budget Status (2) Clicks Impr. CTR 2} Avg.CPC (2) Cost Avg.Pos. Conv. (1-per-click) 2/ Cost/conv. (1 lick) 2} Conv. rate (1 lick) 20 View-through Conv. (2

Total - all campaigns $56,250.00/day 91,814 13517785 0.68% $0.12 $11,125.79 28 21,541 $0.52 23.46% 0
[F] e Argentina-Spanish and English - FTB - Content network - New $400.00/day Eligile 8757 1413601 062% 5002 $158.20 28 2376 $0.07 27.13% 0
[F] e Brazl-Portuguese - FTB - Content network - New. $400.00/day Eligible 6537 978345 0.67% 5003 $207.35 22 1339 $0.15 20.48% 0
[F] e USA-English-FTB-Search network-New $500000/day Eligible 7886 264536 298% 5014 $1,002.15 46 1318 5083 16.71% 0
[F] e Worldwide -Russian - FT8 - Content network- New $100.00/day Eligiole 2414 283052 0.85% 50.01 $25.93 4 889 $0.03 36.83% 0
[F] e Brazil-Portuguese - FTB - Search network - New $200.00/day Eligible 4,894 92719 528% 5003 §129.45 19 829 $0.16 16.94% 0
[} e HMaly-Htalian and English - FTB - Search network - New $20000/day Eligible 2524 28085 8.99% 5003 §75.45 19 814 $0.09 3225% 0
[F] e USA-English-FTB- Contentnetwork - New $3,000.00/day Eligible 4600 970,856 0.47% 5013 $50052 38 778 $0.76 16.91% 0
[F] @ Maly-ltalian and English - FTB - Content network - New $100.00/day Eligile 2292 241222 095% 5003 $66.14 25 777 $0.09 33.90% 0
[} e UK-English-FTB-Search network-New $2,000.00/day Eligicle 3690 109,186 3.38% $015 857158 46 754 5076 20.43% 0
[F] e Netherlands - Dutch - FTB - Content network - New $1,000.00/day Eligitle 3775 1738456 0.22% 5026  5963.80 15 738 $1.31 19.55% 0
[Fl e France-French and English - FTB - Search network - New $500.00/day Eligible 2550 49,373 5.18% 5012 $30328 21 728 $0.42 28.45% 0

2012 - generated 500% ROI for a leading short term loan lead generation company, using my innovative
PPC optimization process:

Google AdWords

Home Campaigns Opportunities Tools and Analysis + Billing My account ~
e Custom
ustomize modules. Apr 1, 2012 - Jul 2, 2012 b4
Compare to. Dec 30, 2011 - Mar 31, 2012
I Allcampaigns + WEcics v | vs| B Conv, rate (Ucick) v
Clicks Impr CR Avg. CPC Conv (1/click) Costicony. (1/chck) Cost
A 1L 2012- 621,060 (- ses20%) 61,624,965 (790) 0.86% (- 7500% $2.61 (0209 236,071 (134 $6.56 (- 5400 $1,306,489.79 (- st030%)
e, | reas 2,086,691 376% $2.73 17,728 $12.07 $214,057.93
= Alerts and announcements (0) - 12 Performance graph -
Woohoo, no alets!
e AN e Vil VA i = )
# Good quality but low traffic keywords (699684) T - % 7 Keywords below first page bid (0) T-x
Cost/conv. Conv. rate Conv. Costiconv.
Ieywor) N i Co I U o nEeCucRely (ticlick) (Vclick)  (manylclick)  (manylclick) " No maching keywiord.
[ Hodamebd 181 51630 2262% 800 121 s427 66.35% 33 $154
® cash instant loans. 180  §30221  2338% m 139 217 2% EL $079
e 100 day loan 172 $12013  18.76% a7 Ll $169 4128% 170 071
® same day loan m $86.03 2127% 804 a7 $183 27.49% 3 $1.18
onine lozns 1o
® credit check 168 $24925 2504% 671 88 $283 5238% 228 $1.09

2014 - continued to manage the same Financial Industry Client PPC accounts (including North American
auto insurance and weight loss verticals) with the total monthly budget of 500,000S.
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2015 - my PPC Client in the luxury hotel booking sector was spending over 200,000$ per month across
Google Adwords and BingAds, and generated the average 300% ROI:

All onling campaigns

Campaigns

All enabled campaigns

B Conv. (1-per-cick) ~

Ad groups

Settings Ads Keywords Audiences
Segmentv | Fiter~ | Coumnsw | [ | %
vs | BCosts conv. (1-per-cick) + Daiy +

Ad extensions

Auto targets

Search

Dimensions

Display Network =

D e e e

Edit v | Detals v

Bid strategy +

Automate v

Custom: Dec 1, 2015-Dec 31,2015 ~

View Change History

o  *Campaign Budget 7 Status 7 Campaign Clicks 7 Impr. 7 C€TR 7 Avg. Cost'? Avg. Labels ?  Invalid Conv. Cost/  Conv. Phone PTR 7 View- Phone Total Conv. Conv. Value Avg,
type 7 cPC Pos. click (- conv. rate(1- calls through call  conv. value value i cPp
? ? rate per- (1-per- per- ? conv, conv. value /cost /click conv. ?
T elick)  elick) 7 click) & g g & g -
z 2 per-
c\lciﬁl
Total - all campaigns $21,200.00/day 68,129 2451475 2.78% $1.82 $124307.04 29 215% 2797 $4442  411% 537 0.70% 0 0 56396 0.0 01 20 $0.00 ¢
- &1 BH_CHAINS_Kimpton $100.00/day 1 Eligible Search 50 3621 138% §180 $90.01 25 pH 0.00% 2 34500 400% 0 0.00% 0 0 0.0 00 0.0 0.0 $0.00
oy
Seeall 5
. @ BH_HOTELS $250.00/day Eligiole Search 3138 137362 228% 8201 $632055 27 gm 221% 124 85097 395% 0 000% 0 0 598.5 01 02 48 8000
emork =
- & BH_LUX $300.00/day 1 Eligible Search 98 1905 514% §$287 $28148 30 gy 2.00% 1 528148 102% 0 0.00% 0 0 10 00 00 10 $0.00
Network
. 1 BO_HOTELS $300.00/day 1 Eligible ﬁafrnnk 2112 98924 213% §182 $383548 28 2.45% 87 54409 412% 0 000% 0 0 425 00 0.0 05 §0.00
Heor
- & BO_LUX $200.00/day 1 Eligible Search 301 8001 372% 8282 $840.13 33 2.59% 9 50435 209% 0 0.00% 0 0 123 00 0.0 14 3000
Ne‘lwurk
o Seeall 5
Revenue by Area and Destination
New York New York City 5438,947 5267,103 35.7 % 5,455 4,945 2,073 41.9 % 55401 5442 | 5457525 | 5289,597
Miami South Beach $191,153 5113,847 31.1% 2,288 1,934 634 3.8 % 561.45 5425 | 5184,094 | 5119901
Los Angeles Bewverly Hills 550,040 $33,550 21.9 % 1,094 565 305 53.9% §70.00 5351 545,737 $35,191
Los Angeles Santa Monica $46,704 §28,684 | 29.9 % 828 454 25% 53.4 % £59.25 £331 $49,733 | $35,185
Los Angeles Hollywood £26,068 518,033 | 22.1% 574 314 159 50.6 % 557.43 5249 £22,853 | 17,025
San Frandsco | San Frandsco £26,800 $15,445 34.9 % Sa4 459 219 47.6 % $33.65 £339 £26,499 £15,894
Chicaga Chicago 522,028 £15,236 30.3 % Sed 508 265 52.2% §29.99 £205 522,679 £14,171
RestofWorld | World Wide Availabilty 523,103 513,413 343 % 563 415 200 43.2 % 532,32 5388 522,386 $15,406
Washington Washington DC 513,246 $9,856 20.9 % 315 226 140 51.9 % 543.61 5277 515,398 511,586
London London £13,172 §7,226 | 45.6 % 184 208 60 28.7 % £34.58 £535 £14,212 | $12,388
Toronto Toronto 5,234 85,111 | 21.2% 145 151 35 49.7 % £26.76 5273 §5,761 48,060
Las Vegas Las Vegas 58,978 85,093 | 23.3% 257 208 82 39.8 % 524.73 5260 55,875 53,880
Miami Miami and Area £5,812 $4,859 14.8 % 118 a8 46 46.4 % 549,58 5425 $4,401 £3,165
Boston Boston 58,143 52,498 33.8 % 188 217 93 42.9 % 511.51 5301 £9,702 53,612
Miami Fort Lauderdale 5355 597 53.5% 8 18 5 27.8 % 541 5323 5517 5346
Miami Morth Miami Beach $137 593 0.0 % MA 3 0 0.0 % 510,35 YA s120 5120
Miami Miami Beach MYA A N 160 NA 43 M YA £519 MYA NYA
Total S377,980 | 5551,145 | 453.4 % 14,287 10,788 | 4,675 | 677.8% | S804.85 £5,710 | 890,805 | $584,027
32.7 % 43.3 % — $51.04 - £396.73 —
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2016 — Achieved 300% lower cost per acquisition and growing Facebook Ads ROI for online social gaming
companies group (Joy Media Works LLC):

Manage Ads  Account Settings ~ Biling ~ Power Editor 3 Tools ~

&~ Account: Zito Ads ~

Spent Last 7 Days: $3,004.99
ssoogo  S46526  S4B434  $442.24  gagage  S45304 844950

$0.00

522 523 524

All Campaigns ¥ + Create Campaign

Campaign Name

@D  ZtoBox - App Engagement ($14) (web$20)

@D  vwwcleosviproom.com - Website Clicks- Retarget CVR
@D  ZitoBox - App Installs - sacial B2 ($48)

@D  7toBox - App Installs- australia targeted2

@D  ZtoBox - App Installs-social B ($150)

Results from 662 Campaigns

] Facebook Ads

Delivery

Active

Active

Active

Active

Active

Results

8825
168
354
390

974

97,878
76218
62,558
23701

108,445

1,017,788

Search « Filters ~

No Tips to Show

Columns: Performance v Breakdown *
Cost Amount Spent

$012 §764.15

§1.34 22570

s078 §274.80

$0.44 $173.16

$064 $619.54

$21,937.96

Last month +

Export |~

Ongoing

Ongoing

Cngoing

Ongoing

Ongoing

Manage Ads Account Seftings Billing Power Editor # Tools =

&~ Account: Peter Palexas ~

Spent Last 7 Days: $563.54

$10000 $94.30 $66.20 $84.28 $90.75 $80.92 $74.74
. H = I I
i-pal sz 23 a4 525 5%

All Campaigns =+ Create Campaign

Campaign Name

wwwcleosviproom.com - Website Clicks- retarget 180

wvaw.cleosviproom. com - Website Clicks organic depositors

wviw cleosviproom com - Website Clicks-ten tigers (1)

wyiw.cleosviproom com - better than casino aVIP

SUPER 8S WEBSITE CONVERSIONS

s B806B808

Results from 338 Campaigns

Trupal inc

Manage Ads Account Settings Billing Power Editor 31 Tools *

¥ = Account: trupal, inc ~

Spent Last 7 Days: $1,795.02

$40000  §273.03 $279.56 $281.77 $262.74 $246.59 $24000
$20000
$0.00

521 52 523

All Campaigns *  + Create Campaign

Campaign Name

@D  Cleos Casino - App Installs- 15t World™
@D  Cleos Casino - App Installs- 3rd world™
@D  Cleos Casino - App Engagement-a rate
@) APRI TOURNAMENTS ENGAGE

@D  Cleos Casino - App Installs- dep audience

Results from 373 Campaigns.
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$7035

Today

Delivery

Active

Active

Active

Active

$211.33

Tociay

Delivery

Active

Active

Search Filters =

No Tips to Show

Columns: Performance *  Breakdawn v
Results Reach Cost Amount Spent
50.00
798 8,846 5038 5300.00
808 26,843 5050 5400.00
38 16,046 5760 520089
$0.00
- 787,862 —  $8578.86
Search Filters «
No Tips to Show
Columns: Performance *  Breakdown ¥
Results Reach Cost Amount Spent
4,281 365,486 $028  $1,20000
1231 950,484 s se10e2
899 46,327 S010  $810.00
7440 22583 007 $49502
644 14,073 $045 520210
1,978,624 -

Export
Ends

Ongaing

Ongaing

Ongoing

Ongoing

Ongoing

Lastmonth ~

Export ¥

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing



2017 — Managed steady leads growth and dramatic Cost Per Conversion decrease for a leading North

American mid-west mattress retailer stores chain:

All campaigns: "~

Campaigns | Adgroups  Seftings = Ads  Adextensions  Keywords | Audiences  Dimensions  Display Network -
All enabled campaigns ~ Segment ~ Filter ~ Columns - I~ i~ Find campaigns Q View Change History
MAlconv. ~  vs M Cost/all conv. Monthly -

M

™ Campaign + Budget 7| Status 7 Impr. 7| Clicks 7
Total - all campaigns $2,653.08/day 4,485,248 221,532

2017 - Tripled online sales for one of the top US furniture chains:

All campaigns

Campaigns | Adgroups  Productgroups  Seffings  Ads  Adextensions

®  Compaign Budget 7 & Status

Total - all campaigns. $19,706.42/day

Cost |7

§1,018,178.26

Impr.

Conversions |7

Clicks

34,176.00

Cost

All conv.
7

51,735.00

All conv.

105712117 2042502 $1.620.760.21  524,928.00

Search  Search  Search All
Impr.  LostlS  LostlS conv.
share  (budget)  (rank)  rate 7

7 2 7
38.81% 4563% 15.55%  23.35%

Custom: Nov 1, 2016 - Feb 28, 2017 ¥

cTR Avg. Avg. Search Impr.
cpc Pos. share
193%  s079 18 54.93%

2018 - Increased store visits twice while maintaining a stable CPA for a big Mid-West US mattress offline
retailer stores chain. Managed steady leads growth and dramatic Cost Per Conversion decrease until the

Company merged with another, bigger chain:

CAMPAIGNS AUCTION INSIGHTS Custom Apr1-Jul1,2018 ~ ¢ >
= Store Visits ¥ = Cost/allconv. ¥ :_,—:

Mar 26,2018 Jun

° ra
'Y  Ccampaign status: All but removed  ADD FILTER Q u * ~

Campaign Search lost Search | Search lost -

O e Campaign 1. Budget Status CTR Cost o 1S (budge) | impr. share I8 rank) | Ave- CPC Clicks
Total: All but removed campaigns 103%  5438108.47 >90% <10% 420% 52.00 218526
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all
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7
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2019 - Started and managed Facebook Ads for Contractors WorkZone mobile software developer,
with 60% average month-over-month leads growth.

2020 - Planned, started and managed Top US Secondary Mortgage provider’s Facebook Ads, which
led to 35% average month-over-month leads growth.

2020 — Restructured &optimized the whole BingAds account for a leading Substance Abuse Rehab
Center in Washington, which resulted in 310% leads growth and 210% Cost Per Acquisition
improvement over a two-month period.

In mid-2020 | developed a unique, time-efficient SEO strategy which does not require

website changes. It is based on link-building multi-tiered system of the constantly
diversified links, resulting in constant increase your website traffic in a safe manner. This
framework gives your Business a sustained increase in traffic in the first few months
already, mostly unaffected by changes to search engine frequently fluctuating algorithms.
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Below are some of my SEO success stories in 2020:

Substance Abuse Treatment Rehab — 6 months’ results:

=]
Keywords by Country

BE us
Iel ca
Bl ~u
BB uk

=N

Other

SERP Features EEus
4%
3%

2%

) l
0%
=
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Traffic Trend ® Notes v M 6M 1Y 2¥  Alltime
12K
4.27K
9K
363 N
303 6K
255 ¢
144
0
1.43K
Organic Traffic ] Paid Traffic
Keywords Trend
6K
4.5K
3K
1.5K
=)
I
0 L Ll = LLpcl ICLILLIL L ]
Feb 28 May 10 Jul 21 Oct1 Jan 11
o8 e Top 3 4-10 11-20 21-50 51-100



Medical Detox Centers — 6 months’ results:

=

Keywords by Country Traffic Trend ® nlotes v M 6M 1Y 2y Alltime
3.2K
Eys [ 2.68K
Flca W 186 2K
uk 1 136 1.6K
e 0 126 00
el VI | 94
0
other [0 956

Organic Traffic [ Paid Traffic

SERP Features EEus Keywords Trend
e 2.4K
1.8K
6%
1.2K
1%
600 | —
e —
2% o 5 EL 1L B
Aug 4 Sep9 Oct15 Maow 20 Jan 11
0% B
FOBE A hNEOE W ©®8e Top 3 4-10 11-20 21-50  [] 51-100
H H J .
VoIP Business Solutions Company — 6 months’ results:
=]
Keywords by Country Traffic Trend ® niotes v i 6M 1Y 2y Alltime
3K
Eys e 1.42K
lcy W 109 23K
ey B 89 1.5K
Buk 0 85 750
He |1 56
0
Other 00000 516
Organic Traffic | Paid Traffic
SERP Features EEus Keywords Trend
a5 1.8K
1.4K
3%
900
2%
450
" 0 CCMMPP=g——C
I Feb 28 May 10 Jul 21 Oct1 Jan 11
0% — B
FOEBE S KRGO E W ®ae Top 3 4-10 11-20 21-50 [ 51-100
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US International Tax Advisors — 3 months’results for a brand-new website:

Authority Score %

32

=

20%

15%

10%

5%

0%

Organic Search Traffic @ Paid Search Traffic @ Backlinks % Display Advertising @
1 1 +57% Data was not found. IF this is 1 -SK 0
wyour domain, you can get all
SEMrush Domai... S.73M T Keywords 250 + the necessary data on its Referring Domains Publishers i}
keyword rankings.
Go to Position Tracking
Keywords by Country Traffic Trend 6 1Y 2Y  Alltime
32
| 121
- 14 24
[ 10 16
[ | 9 s
1 7
1]
I 85
Organic Traffic Paid TrafFic
SERP Features EEus Keywords Trend
260
195
130
&5
—— T e
0
Feb 2019 Julz2019 Dec 2019 May 2020 Dec2020
Top 3 4-10 11-20 21-50 51-100

=

Q

BLAXOEDWVEOD @
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B2B Disinfecting Sprayer Manufacturer — 5 months’ results for a brand-new website:

Authority Score % Organic Search Traffic © Paid Search Traffic & Backlinks Display Advertising
23 61 == 361 = 2.9K 0
SEMrush Dom... 12610 Keywords 130 T+ Keywords 18 - Referring Domains 186 Publishers 1]

=

Keywords by Country Traffic Trend ® Motes v 1M 8M 1Y 2y Alltime
80
Eys I 51
Blcsa 17 &0
s m 10 40
IiFR W 7 20
Bk W 6
0
Other [ 29

Qrganic Traffic ] Paid Traffic

SERP Features EEuUs Keywords Trend
a5t 50
60
3%
40
2%
20
% ) B T e
Aug 4 Sep9 Oct 15 Moy 20 Jan 11
0%
T OB AOEWwWEGD @ Top 3 4-10 11-20 21-50 51-100
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